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Social Media. 
  

 



Takes Commitment





+ 1 Billion Active Users 
 







Women	
25-54	

	

Fashion	

Culture	

News	

Entertainment	



Top Referring Sites



ROI





You have pay to reach an audience.

Organic (Free) Reach Boosted (Paid) Reach







Boosted Posts
 Are Mini-eMails.








Target: 
People who like your page 
& their friends

Average Budget: 
$2 - $10 per post

Recommended Frequency:
4 – 7 posts per week



Boost Every Post







AuthenticEditorial approachReal timeResponsibility to help.


Brand Journalism is…





What do you 
want to sell?






What do you 
want to solve?








Story Triggers 

•  Compliments from Guests
•  Questions from Guests
•  Tips from Service Provider
•  Pop Culture Events





What you can do to RAISE 
engagement with your guests and team:

Remind
Ask
Involve 
Share
Execute




Put	Your	Passion	On	Your	Page.	



ideas 



Encourage Guests to Post Their Photos with #




Encourage Guests to Post Their Photos with #




Encourage Guests to Post Their Photos with #




Encourage Stylists to Post Their Photos with #



Identify
High Profile Guests




Turn Self-ies to Us-ies



Turn Self-ies to Us-ies



Credit the Stylist, Mention their Location



Do Things Differently



Do Things Differently



Use Humor




Insta-style Your Photos




Share and Create Videos



Post 4x – 7x a week

 

 
 

 
  

 
 

 

 

•  Your Work 
•  Hair and Product Tips
•  Fashion News, Inspiration
•  About Yourself: Awards, Education Promotions



Is this offering something of value?

Is this boring or “sales-y”?

Is this who I want to be?



Quick Tips



Tips for Higher Engagement 

 

80 Characters
or Less



Post Short Videos (1 minute or Less)



Free Online Graphic Design Tool
http://www.pizap.com/pizap





Free Online Graphic Design Tool
https://www.canva.com/






Build Your Fans:

•  Links on Every Email
•  Dedicated Invitation

Every Quarter






Check
Your 
Page.




Change Cover  
Photo Often 

Add Photo Albums 
With Meaningful Titles 

Complete & Current 
 “About” Section 

Use Logo for Profile 

Activate New  
CTA Button 




?





Facebook Advertising 
to Attract New Guests
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Facebook Ad Campaign:
New Guest Offer
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Facebook Ad Performance:
New Guest Offer



 
Results: 

$400 investment 
591 Offers Downloaded 
24 New Clients in Salon 

  

Facebook Ad Results:
New Guest Offer



Facebook Ad Campaign – Series Packages



Facebook Ad Campaign – “Click to Buy” Landing Page



Facebook Ad Campaign – “Click to Buy” Results:
Sold over $4,000 in 2 days



Facebook Ads – Click to Buy Campaign: Group-Off 
  



Facebook Ads – Click to Buy Campaign: Group-Off 
  



Sold over $9,000 in 4 days 

Facebook Ads – Click to Buy Campaign: Group-Off 
  



Facebook Ads – Click to Buy Campaign, Mother’s Day   



Facebook Ads – Click to Buy Campaign, Mother’s Day   



Sold $14,700 in 5 days 

Facebook Ads – Click to Buy Campaign, Mother’s Day   



How to Create a Facebook Ad Campaign 











Targeting 









Targeting 



Targeting 



Targeting 



Targeting 



Targeting 



Pricing 



?



Snapchat



Snapchat -Geofilter



ONLINE 
REPUTATION 
MANAGEMENT





“I love review sites.”
- said no business owner ever.



Attracts New Clients.
Attracts Great Staff.

Improves Search Rankings.





Word
Of

Mouth
on Steroids



CLAIM.












NAP 



Consistent 

Name, Address, Phone Number 

NAP 








CORRECT & CONSISTENT - NAP




BUSINESS
DASHBOARD




BUSINESS
DASHBOARD



AUDIT 
QUARTERLY

Minimally





RESPONDING to REVIEWS



How would you handle this in the salon?



TAKE A BREATH...



CONSUMERS
ARE SAVVY.





RESPONDING to REVIEWS



RESPONDING to REVIEWS



Keep it short.
Keep it real. 

Be nice.
Thank them and be gracious.

Say you’ll look into it.
Acknowledge the truth.

Say you can do better, and usually do.

Tips to respond.



Take if off line.



No Gift Certificates







Why do some reviews disappear?



      • # of reviews

      • # of connections
      • traffic habits
      • violation of terms of service

Filtered Reviews do not get averaged into your star rating.

WHY DO REVIEWS GET FILTERED?



Boston University Study Showed 


Lowers Your
Star Rating



Best way to combat 
Negative Reviews 
is to overwhelm them with 
Positive Reviews



Prompt Positive Reviews



THANK YOU EMAILS



Yelp Advertisingoves Search Results



Yelp Advertising



Yelp Advertising




Now…
Leverage
Your
Reviews





Live
Review

Feed



Birdeye: Aggregates and filters Reviews



Birdeye: Filters & Monitors



Share online.



Share
with Your Team.



BLOGS





Blogs: #1 Recommendation 
from Search Experts



Blog



Blog



YOUR BLOG
integrated with your site.



BLOG
Write about

FAQs



BLOG
Answer
Problems



BLOG
Use
Keywords



BLOGS
PRTHE

NEW



Local Blogs



Share 
On Facebook
Email

 



beauty blogs city, state 

Find Bloggers



Local Blogs



Twitter 

 

  





Make sure you are logged in as your salon. 

Link to Twitter 









Don’t Upload it, unless you Own It. Only Pin Photos. 
 



The Biggest Barrier



Share Content




Recycle Content








You are not
Alone.
Create a 
Team.




Collaborate with your team. 





Monday 

Tuesday 

Wednesday
 

Thursday Saturday 

Friday
 Sunday 



Create a 
Facebook  

Group 
For  

Your  
Team 




More 
How 
& Why
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