imaginaimarketing.com/blog/2014/10/22/aveda-business-college-marketing-and-social-media/

LOg . Welcome to Maste . Short of the Week @ Pinterest . Adam Kennedy po £ Home Bl website ideas ;: Capital One Online EP Google News . Google]

| M A G | N A I_ our work services praise the team about m contact

MARKETIP GROUP

AVEDA BUSINESS COLLEGE:
MARKETING AND SOCIAL MEDIA.

SEARCH

Posted on Oct 22, 2014 by Kathleen Turpel

. s Search
| enjoyed meeting all of you!

If you click the links below, you will download the slides | used for the Marketing and Social Media class. There

are also links to download samples of the upsell pad, the Frontline documentary, and the Facebook 101 video. CATEGORIES

(I will be scheduling another Facebook 101 webinar next week - so be sure to and let me know if you

would like an invite.) >

Please connect with me anytime on Facebook - | am happy to answer any questions. >

Thank You - S V

Kathleen Turpel 5 )
>

——» http://imaginalmarketing.com/blog/
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facebook

+ 1 Billion Active Users




Leading social networking sites in the United States in June 2015, based on
visitor numbers (in millions)

‘ Facebook

Twitter
LinkedIn
GooglePlus
Instagram

Pinterest
Tumblr
Snapchat

Vine

0 25 50 75 100 125 150 175 200 225

Number of total unique visitors in millions
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Leading social networking sites in the United States in June 2015, based on
visitor numbers (in millions)

‘ Facebook

Twitter
LinkedIn
GooglePlus
# Instagram

Pinterest
Tumblr
Snapchat

Vine

0 25 50 75 100 125 150 175 200 225

Number of total unique visitors in millions
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‘ W

omen
25-54

Fashion
Culture

News

Entertainment

AVEDA
BUSINESS COLLEGE



Acquisition
Source
Sessions % New New Users
Sessions

7,219  81.38% 9,875
% of Total: Avg for View: % of Total:
15.26% 64.50% 19.26%
(47,296) (26.17%) (30,508)
‘ 1.  m.facebook.com 551 (7.63%) 83.48% 460 (7.83%)
‘ 2. facebook.com 523 (7.24%) 30.78% | 161 (2.74%)
iy 3. aveda.com 229 (3.17%) 68.56% | 157 (2.67%)
0 4. birdeye.com 173 (2.40%) 67.05% | 116 (1.97%)
B 5. | facebook.com 170 (2.35%) 70.00% | 119 (2.03%)
n 6. vyelp.com 141 (1.95%) 71.63% | 101 (1.72%)
» 7. m.yelp.com 118 (1.63%) 83.90% 99 (1.69%)
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[i You have pay to reach an audience.

Post Reach
The number of people your post was served to.

Organic M Paid BENCHMARK
Compare your average

20K ,
performance over time.

Organic
o Paid
Paid
- 19,033
May 16, 2015

Click or drag to select

Organic

36

0 O Marg, 2015

Organic (Free) Reach Boosted (Paid) Reach
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Boost Post

Illl. MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL Q BUSIMESS COLLEGE




Boost Post

PARISPARKER

LOCATIONS SPECIALS BOOK ONLINE GIFT CARDS l

Boosted Posts BEST HAIR SAL ON
Are Mini-eMails.

BUSINESS COLLEGE



o NUOVO Salon Group
Published by Kathleen Turpel 7| - October 27 at 7:47pm - @

Thanks, Oprah! Stress-Fix Composition Oil and Smooth Infusion Nourishing
Styling Créme were awarded O, The Oprah Magazine Beauty O-Wards!

55 people reached

v

. Like Comment Share
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— NUOVO Salon Group
" Published by Kathleen Turpel (2| - October 27 at 7:47pm - @

Thanks, Oprah! Stress-Fix Composition Oil and Smooth Infusion Nourishing
Styling Créme were awarded O, The Oprah Magazine Beauty O-Wards!

Target:
People who like your page
& their friends

Average Budget:
$2 - $10 per post

Recommended Frequency:
4 - 7 posts per week

55 people reached —

. v

. Like 1 Comment Share

AVEDA
BUSINESS COLLEGE
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Boost Every Post

Scott J. AVEDA salonspa
AVEDA = s

Protects your hair color, and instantly adds shine and
smoothness.

ike - Comment - Share — R4

) Mark Landis, Gilda Rosado, Hassie Omanovic and
23 others like this.

& 1 share
feed Helaine Delano Tanya | want it!l! But will it
) make my hair too smooth & flat!
Like - Reply - Message - M
Tanya Rullan You will absolutely love this
a_ treatment. It will enhance the beauty of your
color and now that we have the new Thickening

Tonic you won't have to worry about fine, fiat
hair.

Unlike - Reply - Message - ¢ 2 - May

ey ‘@] Judy Stoneking Will try both. Thanks.
s C O T T I_* U:h:e :::Iyniﬂeslsage 01 8"
— a0

39 $10.00

Paid Reach Actions Budget Spent

Actions

12 Photo Clicks
2 Page Likes
22 Post Likes

2 Comments

1 Share
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Brand Journalism

AVEDA
@ BUSINESS COLLEGE



Brand Journalism is...

Authentic

Editorial approach

Real time

Responsibility to help.
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MARKETING

IS NO LONGER ABOUT THE STUFF
THAT YOU MAKE, BUT ABOUT THE

STORIES THAT YOU TELL.
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Compliments from Guests
Questions from Guests

Tips from Service Provider
Pop Culture Events

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL




CHOOSE YOUR

73 GREAT L !!S FROMBOHEMIA

CHIC TO BOY SHIRTS

VOGUEANnEe I!o itz

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL BUSNESS COLLEGE




emind

sk

nvolve
hare
xecute
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Put Your Passion On Your Page.
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NUOVO Salon Group

Gorgeous cut for a gorgeous guest. #LizDidlt
#NuovoMeSRQ

9 Tag Photo

Like - Comment - Share v

7 Anne Weintraub, Kare' Concierge, Anita Lee and
11 others like this.

f# Ann Colon Like it
; Like - Reply - Message

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL 0 BUSNESS COLLEGE




o P oo

20 likes

scottjaveda When you take care of your
skin & hair, you can't help but look
beautiful. Repost @jlhawkins10 #ScottJ

scottjaveda #avedaskin #avedahair
#healthyskin #healthyhair #naturalbeauty
#nycstyle #nycsalon #avedasalon
#nycbeauty

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL 0 BUSNESS COLLEGE




. Scott J. Aveda Salons
)

Avery freshened up Jennifer Lahmers' look just in
time for her coverage of the Victoria's Secret
Fashion Show. Beautiful as always! #AveryDidit
#ScottJ

Repost @jennlahmers on Instagram - - - Thanks
Avery @scottjaveda for the fresh Bayalage
treatment just in time for my backstage pass to the
#vsfashionshow for @hollywoodtodaylive!
#victoriasecret #nyc

@ Tag Photo
= -
Like Comment Share

Robert Bj Hitchcock, Karima Williams, Antonio Stanley and
46 others like this.

1 share

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL o BUSNESS COLLEGE




scottjaveda
: FOLLOWING
Scott J. Aveda ...

14 likes

scottjaveda A moment of #naturalbeauty.
#scottj #uppereastside #hairbyrosalind
#rosalinddidit #Repost @fashionshopgirll

scottjaveda #avedasalon #nycstyle
#nycbeauty #healthyhair #brunette #aveda
#fashionshopagirl #nychair #haircut
#shorthair

fashionshopgirl1 @scottjaveda thank you
for the repost. Rosalind is a hair magician
we love her at the House of Herrera

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL @ BUSNESS COLLEGE




|dentify
H ig h PrOﬂ Ie G U eS'I'S New Year, New Do! Cut by Shanna and color by Manning at our Mandeville

location. #parisparker #newhair

Paris Parker Salons and Spas

3\

e

W

DR

WRAYE:

18,864 people reached See Results

Like - Comment - Share - ¥3506 L35 & 1 . b4
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Turn Self-ies to Us-ies

Scott J. AVEDA salonspa

Cool kid, cool cut. (By Jose) #ScottJ

@ Tag Photo

Like - Comment - Share = v

« Kima Mondesir, Camcoh Cohcam, Most Recent -
Everardo Gonzalez Godina and 51 others like this.

& 1 share

Jose Victor Lopez @josevictorlope:
Unlike - Reply - ¢ 1 y 29 at 10:47ar

y greatcut.
Unlike - Reply - ¢4 2

E Everardo Gonzalez Godina Awesome stylist &

Kevin Sherry My dear kelly, what is your love
m affair with this salon all about?? You are such a
fan!!

Unlike - Reply - ¢ 1

Tamika Bedford #loveit
{8 Unlike - Reply - ¢, 2 July 3

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL BUSNESS COLLEGE




Turn Self-ies to Us-ies

% scottjaveda FOLLOWING

14 likes

scottjaveda Witnessing guests' milestones
is one of the best parts of what we do.
Here’s Brittney with this beautiful
#AvedaBride! #BrittneyDidIt #ScottJ

scottjaveda (#repost from
@happyhaircolorist)

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL o BUSNESS COLLEGE




Credit the Stylist, Mention their Location

loveparisparker
Paris Parker Sal...

26 likes

loveparisparker Doesn't get much prettier,
loving this look from Courtney Bradberry
(@cmbgi84) of our Prytania location!
#glamstyle #loveparisparker

l.l.claverie @ionealexa

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL 0 BUSNESS COLLEGE



Do Things Differently

loveparisparker m

22 likes

loveparisparker Our final day of the
weekend takeover from @lionheartprints is
full of New Orleans love! -—-> "Let the good
times roll forever and ever and ever amen.,
|l #loveparisparker #neworleansforever
#nola

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL 0 BUSINESS COLLEGE




Do Things Differently ~ ~  « —

@ 58 likes

luxofcourse Strength does not come from winning. Your
struggles develop your strengths. When you go through
hardships and decide not to surrender, that is strength. ||
Work credit: Jen Littell-- creative director #luxofcourse
#Aveda #avedacolor #shorthair #instamood #instahair

A Q @B Qa 2
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Use Humor

loveparisparker

41 likes

loveparisparker
#dryshampoo #TGIF

runmandascoming @jayayebee meeeee
salonglow1 Same ¥
melissas819 @jenbaiamonte

IS 90% DRY SHAMPOOD e
BY FRIDAY MORNING
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Insta-style Your Photos

Ioveparisparker

22 likes

r\\j?pb » loveparisparker Bring that dry hair back to

) S life. This mask helps seal in moisture,
VR - softness & shine! || #loveparisparker

v #aveda #moisturemask

kathleenturpel | am obsessed with this
product! Love love love the way it makes
my hair feel.

ouiwegirl Cosign @kathleenturpel

s ot
oo

&

« A\ ot

IIII.I MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL 0 AVEDA o oLLEGE




Share and Create Videos

Scott J. AVEDA salonspa

Just arrived! #Aveda's new Thickening Tonic and we
can't wait to show you how well it works.

® Tag Video @ Add Location | ¢ Edit

PROVEN TO

THICKEN HAIR
WITH JUST ONE USE

ke - Comment - Stop Notifications + Share =V

Feature this video

) Aasha Briggs, Cori Rozeboom, Awilda Burgos King
and 20 others like this.

=
L

0:01/0:35 o)

People You May Know See All

Marilyn Nadel

4, Add Friend

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL 0 BUSNESS COLLEGE




facebook.

POSt 4X _ '7X a week

* Your Work
« Hair and Product Tips
« Fashion News, Inspiration

e About Yourself: Awards, Education Promotions
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facebook

Is this offering something of value?

Is this bhoring or “sales-y”?

Is this who | want to bhe?

llll. MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL Q BUSIMESS COLLEGE
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facebook

Tips for Higher Engagement

80 Characters
or Less
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Post Short Videos (1 minute or Less)

AVERAGE % VIEWED

VIDEO LENGTH
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Free Online Graphic Design Tool
hitp:/ /www.pizap.com/pizap

» Photo Editor » Image Editor

Collages

Selfie

(webCam FX)

AVEDA
BUSINESS COLLEGE
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Free Online Graphic Design Tool

| https://www.canva.com

NEW
Your Designs Stream Design School

Start a new design

s o B =

Social Media Presentation Facebook Cover Facebook Post

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL

kathleen-1 @ v
L

Use custom dimensions »
-
. ‘A

Instagram Post

AVEDA
BUSINESS COLLEGE



Build Your Fans: NUOVO

° Links on Everv Email SALONS 941.684.9000
* Dedicated Invitation

Every Quarter SAY HELLO
yQ s

Follow us for special fan offers and breaking fashion news.
Use #NuovoMeSRQ and your posts will appear in our Social Feed.

SERVICES / LOCATIONS / ABOUT / SPECIAL OFFERS / CONTACT

lIlII MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL BUSINESS COLLEGE



P4 Kathleen

Connect to Your
Customers with
Facebook Wi-Fi

Business Owner Success Story Top Questions

1. Turn your business into a Wi-Fi
hotspot

Customers simply check in to your location on
Facebook to connect to free Wi-Fi

Wi-Fi codes aren’t necessary and there are no
new accounts to create

Customers can manually check in or choose a

setting that lets them automatically check in Check in for free internet Checkin for free intermot
whenever they visit your location : =g

D creca ma 0 i

1% Chat (Off)
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ABOVE & ~ . Change Cover

Photo Often
B EYO N NEW thickening tonic instantly
thickens hair in just one use: SYEDR ) i

—

: Scott J. AVEDA ) @
Use Logo for Profile —— > =

salonspa

Spas/Beauty/Personal Care & Book Now

Timeline About Photos Appointment Reques! More «
ﬁ 3,044 people like this Post = Photo/ Video
Steffan Bentley and 111 other fr... Activate New
Write something...
Invite friends to like this Page CTA BUtton
Complete & Current —» ABOUT ’
“About” Section Scott J. AVEDA salonspa
(212) 496-3901 29 hrs -

b It's a sultry day in NYC. Styling by Creative Director Hauns

Korpela.

#scottj #editorial
APPS > _

\«/ Appointment Requests
New Fan Offer

Refer A Friend

Add Photo Albums
With Meaningful Titles

OND ¥ .' g . : /
AVEDA
.III MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL BUSINESS COLLEGE

PHOTOS

—
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Facebook Advertising
to Attract New Guests
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Facebook Ad Campaign:
New Guest Offer |

_— NUOVO Salon Group

sponsored

Here's a $20 gift towards any service to
introduce ourselves. Just click to download.

One of the Top 200 Salons

RIONGroup .com

ol Lixe W Commant

Andrea Cortes G and 19 others ke Ihs

=
@ a

World2Australia Migration Solutions
Ciek 0n Dook Now

—
—/

.lll. MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL
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Facebook Ad Campaign:
New Guest Offer

n .. NUOVO Salon Group

onsorea

's a $20 gift towards any service to
introduce ourselves. Just click to download.

One of the Top 200 Salons

ONgroup.com

ol Lixe W Commant

Andrea Cortes G and 19 others ke Ihs

=
@ a

World2Australia Migration Solutions
Ciek 0n Dook Now

—
—/

.lll. MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL

AVEDA
BUSINESS COLLEGE



s voc, NUOVO Salon Group

sponsored

Here's a $20 gift towards any service to
introduce ourselves. Just click to download.

Facebook Ad Campaign: ( .« —
New Guest Offer |

One of the Top 200 Salons

NYroup.com

ol Lo o Commant

Andrea Cortes G and 19 others ke s
)
Q@

World2Australia Migration Solutions
Ciek on book Now
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Facebook Ad Campaign:
New Guest Offer

— NUOVO Salon Group

nsored

World2Australia Migration Solutions
& Chck 0n Dook now

..... MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL BUSINESS COLLEGE



Facebook Ad Performance:
New Guest Offer

DELIVERY SPENT TODAY LIFETIME SPENT END DATE
Ja @ o Active $10.36 of $50.00 $555.70 of $626.41 © Tomorrow (1 day left) #

NVEBSITE CLICKS REACH FREQUENCY TOTAL SPENT

591 34,730 2.63  $395.34 $0.67

== Clicks to Website

March 1, 2015 - March 31,2015 +

%3

..... MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL BUSINESS COLLEGE




Facebook Ad Results: Promotion Tracking
New Guest Offer _ _
Store name: Consolidated Chain Totals
Report 03/01/2015 - 03/31/2015
period:
Promotion Description Total Service  §
Code Clients Sales Di
*CLIENT25REF $25 Gift Voucher for 3 0.00
Referring a Client
‘ *NEW20WEB $20 New Client Card 24 975.00 |
from Website
*REFER20 $20 to new client from 26 1,065.00
referral

Results:
$400 investment
591 Offers Downloaded
24 New Clients in Salon

..... MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL AY | BUSINESS COLLEGE



Facebook Ad Campaign - Series Packages

o Eden Salon & Spa ifs Like Page
Sponsored (demo) - @

Buy 3 Massages for $195 ($240 value).

Pi

Instant Deals

EDENSALON.COM

5 Likes B W

e Like @ Comment #» Share

..... MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL BUSINESS COLLEGE




Facebook Ad Campaign - “Click to Buy” Landing Page

(R

. ATET = 11:35 AM

edensalon.com

ONLINE
SPECIALS

90 MINUTE
MASSAGE SERIES

enjoy 3 of our wonderful 90
minute massage services for a
very special price

ONLY $240 ($300 value)

BUY NOW

lIlIl MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL BUSINESS COLLEGE



Facebook Ad Campaign - “Click to Buy” Results:
Sold over $4,000 in 2 days

¥ Performance Audience Placement
472 O Results: Website Clicks Cost per Result
Results: Website Clicks 0 v $0.48
Cost per Result
33,775 . ’
People Reached 0.88%
X Result Rate
$225.86

Amount Spent

Custom May 8 May 9 May 10
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Facebook Ads — Click to Buy Campaign: Group-Off

AQuUA Aqua the Day Spa il Like Page
"™ Sponsored (demo) - @ ’

Buy $300 of Massage and Body Treatments for $169.

Instant Deals, Save 40%+

AQUATHEDAYSPA.COM Shon Now
174 Likes 21 Comments 18 Shares s v
& Like ! Comment #» Share

AVED,
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Facebook Ads — Click to Buy Campaign: Group-Off

2 \QLJI t SERVICES SPA PACKAGES GIFT CARDS ABOUT LOCATION CONTACT REVIEWS

“—

-

-

SOOTHE YOUR SUMMER
WITH SPA DEALS

SPA PACKAGES
Muscles & skin need extra care in the summer, when they're working hard after resting all winter. PRODUCTS
Buy up to 3 — for yourself or for others.
Quantities are limited; this offer is valid until all are sold out. ONLINE DEALS

SAVE ON AQUA SPA TREATMENTS*

S300 TREATMENTS - S169
Spa Treatments

BUY NOW

S150 TREATMENTS - S99

Spa Treatments

BUY NOW

III.I MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL @ gbiﬁﬂess COLLEGE




Facebook Ads — Click to Buy Campaign: Group-Off

Sold over $9,000 in 4 days

I Performance - Audience Placement
935 O Results: Website Clicks Cost per Result
Results: Website Clicks 300 300 $0.37
53.405 Cost per Result
’ " ann
People Reached . = : 1.06%
150 150 Result Rate
$344.57

Amount Spent

Jul 31 Aug 1 Aug 2 Aug 3 Aug 4 Aug 5

Custom

AVE
}Il.ll MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL @ gﬁsﬁf\ﬁss COLLEGE



Facebook Ads — Click to Buy Campaign, Mother’s Day

Adora Salon Aveda
Sponsored (demo) - @

Save nearly 50% on Gift Cards, instantly, from one of AVEDAs top salons,
limited time.

; e e i
Mother's Day Deals

WWW.ADORASALON.COM | Shop Now' |

@~

3 Likes 1 Comment

7 Like ¥ Comment # Share

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL
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Facebook Ads — Click to Buy Campaign, Mother’s Day

= 760.724.9652 ¥ vLike AVEDA

salon % > g
services specials location about shop contactus

adora studio  careers

offers

$100 Gift Certificate $70 Gift Certificate

$100 Gift Certificate for only $60 $70 Gift Certificate for only $40

BUY NOW BUY NOW

$50 Gift Certificate $25 Gift Certificate

gift cards eﬁ
$50 Gift Certificate for only $30 $25 Gift Certificate for only $15

BUY NOW BUY NOW
&
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Facebook Ads — Click to Buy Campaign, Mother’s Day

Sold $14,700 in 5 days

Home Campaign Ad Set

All Campaigns » Adora Mothers Day Click to Buy May 2015 » Oceanside - 15+

STATUS DELIVERY SPENT TODAY LIFETIME SPENT
. @ « Recently Completed $0.00 $630.28 of $630.28 ©
Q- WEBSITE CLICKS REACH FREQUENCY TOTAL SPENT
1,327 60,199 3.62 $630.28 $0.47
== Clicks to Website
400
200

How does this page work?

AVG. COST PER WEBSITE CLICK

Create Ad in Ad Set

END DATE
May 10 |~

May 6, 2015 - May 10, 2015 =

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL
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How to Create a Facebook Ad Campaign

Kathleen Home

Parker Salons and Spas

Page Notifications [§

Messages

Insights Publishing Tools

What do you want to do?

THANK YOU FOR VOTING OUR MANDEVILLE LOCATIO!

\_
' BEST HAIR SALON

VOTING VOTING
.~ DON PAUL LEBLANC CHRISTIE FOSTER
BEST HAIR STYLIST  BEST HAIR COLORIST

area.

J

i Liked

Ef Book Now = "

Timeline About New Fan Offer! Online Booking & Gift Cards More ~

9,306 likes +26 this week
Terrence Terry McKee and 173 other friends

Status |~ Photo / Video Offer, Event +

921 visits +66 this week What have you been up to?

Eileen Loh and 4 others

-

Invite friends to like this Page
30 Scheduled Posts
Next post scheduled for tomorrow at 7:24am. See posts.

16,611 post reach this weel

Paris Parker Salons and Spas

Number of people you can reach Posted by KT Imaginal 12/ - 1 hr -

within 2 miles of your business:

86,000 people

Promote Local Business

The Trajectory of You as Told by

Your life story told to a scary degree of accuracy--through denim.
Your Jeans
‘ A personal journey of denim proportions
i

Al
A

o

ABOUT

|~ 9 Locations - See Locations Tab for Complete ...

(877) 878-4438 MANREPELLER.COM

Add Hours

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL

Settings

Promote Your Website
Get more people to visit your website.

Help ~

Promote Your Local Business
Connect with more people in your local

Promote Your Page
Connect more people with your Page.

Go to Ads Manager

2014
2013
2012
2011
2010
2009

See Your Ad Here

1"‘ -

8 Ways To Get Gorg...
stylecaster.com

Learn how to create
volume overnight with
Volumizing Tonic:

Boost Post

AVEDA
BUSINESS COLLEGE




CAMPAIGN: Choose your objective Help: Choosing an Objective ~ Use Existing Campaign

What's your marketing objective?

Auction 6 Reach and Frequency 6
Bid to reach your audience for the lowest possible price Pay a fixed price to predictably reach your brand's audience
Awareness Consideration Conversion

Increase conversions on your

Boost your posts Send people to your website abits

Promote your Page Get installs of your app Increase engagement in your app
Reach people near your business Raise attendance at your event Get people to claim your offer
Increase brand awareness Get video views Promote a product catalog

Collect leads for your business
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CAMPAIGN: Choose your objective Help: Choosing an Objective ~ Use Existing Campaign

What's your marketing objective?

Auction 6 Reach and Frequency 6
Bid to reach your audience for the lowest possible price Pay a fixed price to predictably reach your brand's audience

Awareness Consideration Conversion

Boost your posts Send people to your website Incregse bl el

website

Promote your Page Get installs of your app Increase engagement in your app

Reach people near your business Raise attendance at your event Get people to claim your offer

Increase brand awareness Get video views Promote a product catalog

Collect leads for your business
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TRY SOMETHING NEW

$20 GIFT FOR A NEW
EXPERIENCE

New tc Paris Parker or interested in trying a new service?
Download our $20 gift and book an appointment today!

DOWNLOAD NOW

*Valid at Paris Parker Salon and Spa locations for ‘ocal guests. Gift

Aannd far uniir firct o avnariancinm a noaw Coaruies with
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AD SET: Define your audience, budget and schedule

NEW AUDIENCE

Custom Audiences © Add Custom Audiences or Lookallke Audiences

Exclude ' Create New =

Locations @  Everyone in this location «

United States

' @ 4900 Prytania St, New Orleans, Louisiana, United
States +5mi =

@ Include ¥ | Add locations

7
@ A
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— Kenner Mefairie - +

"t
™\
/

Orleans\ -
[ : | Chalmette o'
| o | o

_.b L g @ J

Marrero

-

ool

/

~

Lake s ———__’, Bayol

Catouatchie Barriere

e i : M Mumse MNie
AVEDA
Ill MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL Q BUSINESS COLLEGE




Targeting

Who do you want your ads to reach?

Custom Audiences @ | Choose a Custom Audience Browse
Create New Custom Audience...

Locations ¢ | San Diego

‘ v Everyone in this location

People who live in this location

People recently in this location
Gender @ o )
People traveling in this location

Languages @ | Enter a language...

Relationship Status @ | Choose relationship statuses Browse

Employers @ @ Google

Add the name of an employer...

Life Events @ | Choose life events Browse

More Demographics ¥
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AD SET: Define your audience, budget and schedule

Languages @ | Enter a language...

Detailed Targeting @ INCLUDE people who match at least ONE of the following ©

Loyola University New

Loyola University New Cricans Interests
Loyola University New Crlcans Schools
Loyola University New Crleans Employers
Connections €
Loyola University New Crleans College of Law nterests
New oD Demographics
New Vome Demographics
New relationship Demographics
Placements New Behaviors

Show your ads to the right peoph

lIlII MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL

Audience Definition

/‘\ Your al
selectic
I / broad.

Specific Broad

Avsallowmon Maballo.

57,550 people

Interests > Additional Interests >
Loyola University New Orieans

Description: People who have
expressed an interest in or like
pages related to Loyola University
New Orleans

Report this as inappropriate

AVEDA
Q BUSINESS COLLEGE




AD SET: Define your audience, budget and schedule
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Audience Definition
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Loyola University New Orieans

Description: People who have
expressed an interest in or like
pages related to Loyola University
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n Search Facebook Kathleen Home 2

Who do you want your ads to reach? Help: Choose Your Audience

Custom Audiences @ = Choose a Custom Audience Browse
Audience Definition
Create New Custom Audience...

Locations @ = United States /\ Your audience
All United States / selection is fairly
l broad.

Add a country, state/province, city, ZIP or address Specific Broad

Everyone in this location Audience Details:
= Location:

Age O 18v - 65+ v o United States

= Age:

Gender © “ Men Women o 18-65+

Languages @ | Enter a language... Potential Reach: 174,000,000 people

l More Demographics v

Relationship >

Interested In

Education
Work >0

Relationship Status

IMterests © ‘ Browse

Financial
Home
Behaviors Browse
Vi O ‘ Ethnic Affinity o
Generation
Parents > |
Connections @ ' lype v
Politics (US) ¢

| ife Fvents
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Targeting

n Search Facebook

Languages ©

Relationship Status ©

Employers ©

Life Events @

Interests €

Behaviors &

Connections @

Enter a language

Choose relationship statuses

Google

Add the name of an employer..

r.*.,\: Kathleen Home 2

Browse

Choaose life events

Browse

~ Friends of
Friends of Anniversary within 30 Days
Friends of Newly Engaged
Friends of Newlywed
Friends of Recently Moved
Friends of Upcoming Birthday

Lona distance relationshin

Search behaviors

Add a connection type ¥

Browse

Audience Definition

/\ Your audience is
too specific for
I T~ your ads to be

Specific Broad Shown. Try
making it broader.

Audience Details:

= Location:
o United States: San Jose (+50 mi)
California
= Interests:
o GQ, Esquire (magazine) or Men's
Health (magazine)
= Employers:
o Google
= Age:
o 18-65+

Potential Reach: Fewer than 1000 people

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL
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Targeting

n Search Facebook ! Kathleen Home 5

Employers @ | Add the name of an employer... Audience Definition

Life Events @ | Choose life events Browse
/\ Your audience is
More Demographics ¥ I ‘ defined.
Specific Broad
Audience Details:
Interests @ | Search interests Browse . »
= Location - Living In:
o United States: San Diego (+25
mi) California
= Age:
Behaviors @ | Search behaviors Browse o 18- 65+

Potential Reach: 1,500,000 people

Connections @ | Advanced Combinations ¥

People who are connected to €
Add a Page, app, or event

Friends of people who are connected to @
Aveda

Exclude people who are connected to @

Add a Page, app, or event
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Targeting

n Search Facebook ! Kathleen Home 5

Employers @ | Add the name of an employer... Audience Definition

Life Events @ | Choose life events Browse
/\ Your audience is
More Demographics ¥ I ‘ defined.
Specific Broad
Audience Details:
Interests @ | Search interests Browse

= Location - Living In:
o United States: San Diego (+25
mi) California
= Age:
Behaviors @ | Search behaviors Browse o 18- 65+

Potential Reach: 1,500,000 people

Connections @ | Advanced Combinations ¥

People who are connected to €
Add a Page, app, or event

Friends of people who are connected to @
Aveda

Exclude people who are connected to @

Add a Page, app, or event
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Targeting

STareTIeTooTS =33 L Ml S o G, Esquire (magazmne) or Mien's
Health (magazine)
= Employers:
o Google
Behaviors @ | Search behaviors Browse = Age:
o 18-65+
Animal welfare e
‘ 6,031,000 people
. Arts and cultural -+ ’ ’ 1osinednle
Connections @ Partner Categories > Epsilon (US)
Caricer Causes @ | > Charitable donations > Cancer
' Causes
,‘ Children's Causes + Description: (US only) People who
have an interest in making . .
How much do you v Envifonriental and wildiie + donations to cancer causes ing & Pricing

|
‘ Source: Model built from a
Health + | combination of offline self-reported
data and online survey panels
Budget @ Political +
Estimated Daily Reach

Schedule @ (¢ Run my ad set continuously starting today

 Set a start and end date 83 - 150 people

==
0 of 150 @

This is only an estimate. Numbers shown
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(]
Targeting

Employers @ | Add the name of an employer... Audience Definition

Life Events @ | Choose life events Browse
/\ Your audience is
More Demographics ¥ I ‘ defined.
Specific Broad
Audience Details:
Interests @ | Search interests Browse . »
= Location - Living In:
o United States: San Diego (+25
mi) California
= Age:
Behaviors @ | Search behaviors Browse o 18- 65+

Potential Reach: 1,500,000 people

Connections @ | Advanced Combinations ¥

People who are connected to €
Add a Page, app, or event

Friends of people who are connected to @
Aveda

Exclude people who are connected to @

Add a Page, app, or event
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Pricing

n Search Facebook Q [&) Kathleen Home 2

How much do you want to spend? Help: Budgeting & Pricing

Budget @ | Perday v $25.00 USD
) Estimated Daily Reach

Schedule @ Run my ad set continuously starting today
e Set a start and end date 83 - 150 people
=3
R E 6:14 PM id set duration: 31 days oo
End 6/16/2015 ] 6:14PM This is only an estimate. Numbers shown

are based on the average performance
of ads targeted to your selected
audience.

(Central Time)

Your ad will run until Tuesday, June 16, 2015.
You'll spend up to $775.00 total.

Optimize For @ | Clicks to Website v

Pricing €@ Your bid will be optimized to get more clicks to your website. You'll be charged each
time your ad is served.

®, Get the most website clicks at the best price - You'll be charged for impressions

Set the amount a click to your website is worth to you

lIl MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL Q BUSIMESS COLLEGE
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REPUTATION
MANAGEMENT
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92%

Users

(e-tailing group)

14%

Users say

(Harris Interactive)

1 “star” difference
In reviews results in

(Harvard Business Review)
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“] love review sites.”

- said no husiness owner ever.
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Improves Search Rankings.
Attracts New Clients.
Attracts Great Staff.
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m paris parker salons

Web Maps News Shopping Images More ~ Search tools

About 397,000 results (0.55 seconds)

Home | Paris Parker Aveda Salons and Spas: New Orleans ...

parisparker.com/ ¥
Paris Parker Salons and Spas are Aveda concept salons with locations in New Orleans,

Baton Rouge, Hammond and Mandeville. We offer full Aveda salon ...

e Tiffany & Co., 333 Canal St, New Orleans, LA 70130
(504) 568-1124

Canal Place
Canal Retail_2; Canal Chairs_3;
Canal ... Paris Parker Canal ...

Magazine Lakeside Mall
Paris Parker Magazine. 5434 L ide Shampoo_2; L
Magazine Street | New Orleans ... Chairs_3 ... Paris Parker ...

Locations
Paris Parker Locations. To buy gift
cards for any of our Paris Parker ...

Careers
Careers at Paris Parker, Our Values.
Openness * The ...

Prytania
Paris Parker Prytania. 4900 Prytania
St. | New Orleans, LA ...

More results from parisparker.com »

Paris Parker Aveda Salon & Spa - New Orleans - Yelp
www.yelp.com » Beauty & Spas » Day Spas ~ Yelp -

+ 4 % 4+ Rating: 4.5 - 59 reviews - Price range: $$

59 reviews of Paris Parker Aveda Salon & Spa "Great salon! Staff is super friendly and
| was taken for my appointment right on time. Michelle did an awesome ...

Paris Parker Salon & Spas - Mandeville - Yelp

www.yelp.com > Beauty & Spas » Day Spas ~ Yelp ~

+ % %+ + Rating: 4 - 5 reviews - Price range: $$

5 reviews of Paris Parker Salon & Spas "l see Lauren Canal at this salon. She is an
amazing stylist! My mother has seen her for years, my sister also. | have 4 ...

Paris Parker Aveda Salons and Spas: New Orleans, Baton ...
www._paris-parker.com/

Paris Parker Salons and Spas are Aveda concept salons with locations in New Orleans,

Baton Rouge, Hammond and Mandeville. We offer full Aveda salon ...

Paris Parker Salons and Spas - Facebook
https://www.facebook.com/ParisParkerSalonsSpas/ ~
Paris Parker Salons and Spas. 9417 likes - 16 talking about this - 1343 were here.

Thanl Va,, éae\iation |in Oant Oalan Oase A8 A Dant Canial b

EC ]

@ New Orleans Marriott

JW Marriott New Orleans = @ ™ a |
aQ Q Tl!ny&co 5
New' Orleans - B2 Audubon Aquarium A
T & o) of the Amﬂqxcas "g
e @ ?a' B0 O #

= E Map data ©2015 Google

Paris Parker Aveda Salon &
Spa * w

4.4 %% %k % % 9 Google reviews
Day Spa

Directions

Located in: Tiffany & Co.

Address: 333 Canal St, New Orleans, LA 70130
Phone: (504) 568-1124

Hours: Open today - 9:30 AM — 7:00 PM ~
Reviews Write a review

® "l went t this salon because | just moved here and | was told
aveda was good."

"I would recommend it to anyone for cut, color or spa services.”

- "Her personality is warm and the conversation was great."

View all Google reviews

Book an appointment ®
| am making an appointment for s

L]

Are you the business owner? Feedback
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Search for (e.g. taco, cheap dinner, Max's)

New Orleans, LA

Near (Address, Neighborhood, City, State or Zip)

Welcome About Me Write a Review Find Friends Messaging Talk Events Member Search
A Ct N oW No Contracts! $ 299 /mo  (TEARREGRE) & Charter
== o oS Regdrictions spply
FREE HD + INTERNET + PHONE each I I2M0%  or call 1-866-300-1736 ¢
: — g Carroliton  * ¢
Paris Parker Salon s 9,7 Association
o | o | & 2 reviews (52 S 4
5 /o‘f'o{p
Category: Hair Salons [Edit] Caroliton East Catroliton i
Carrollton (o) t
Tulane University e 9, B & y
Lavin-Bernick Center, 1st Fl 8 e g
New Orleans, LA70118 Ao ThoNe <, ° "”%“ p/
f@,&’ & ’Sf
(504) 866-4224 J & gb&ﬁ
<
http:/ftulane.edu/studentaffairsit.. £ s O 4
b/
[@I
“y Edit Business Ir@rk Here? Unlock This BusinessD ﬂ First to Review n Kelley M. %
’8,
3 g Tulan
( 10 “)_.)L °¢° A fé“ Univers
B4 Send to Friend A Bookmark O Send to Phone ¢ Write a Review 2 Map dataempﬁ Gootite

&
Map location ;sapproxurnate Help us map it!

AVEDA
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bln

Kenneth's Studio for Hair © 2100 Saint Charles Ave > Road =~ Bidseye -~
New Orleans, LA f“ }
kennethsstudio.com ¢
12 Yelp reviews (BhkAeR 0000 World + United States * LA * Orleans Par. * New Orleans @ @ @
John Jay Salons (3] LGOO g:i"‘ C“EZBS Ave > | ! b “I.,';l‘;.,“zw“@
www.johnjaybeauty.com SwLreans, / y UNO " —
12 Yelp reviews (504) 866-2782 ' wiketront
Steven Sobel Salon © 7818 Maple st > . !
New Orleans, LA Lasalle Hair Salon :
www.stevensobel.com (504) 866-1593 't /
% A 1 =3 6
: : Pitt s¢ o= @ Uptown  ® Z 2 =
Salon Diversions © 838 Royal st > £ et S0 e S S g A
salondiversions.com New Orleans, LA K | paest 3
31 Yelp reviews (504) 299-0040 Perria, g, Vania 5
@
New Orleans Finest Hair Salon (6 ﬁlaﬁgdgmd f:\ > Coliseym g, Coiostm St
Bing Local : Chest b
(504) 875-4697 nut 5y o
b bing Camp, 5, E ©2014 Microsoft Corporation ® 2014 Nokia ‘
The Retreat Salon @ 801 Caroliton Ave > ] )
theretreatneworleans.net New Orleans, LA Directions A t;,
22 Yelp reviews (504) 866-7724 et
Salon D'Malta 0 1233 Decatur St g Address: 5014 Prytania St, New Orleans, LA 70115 e .
~ - - -
www.salondmalta.com' New Orleans, LA Phone: (504) 899-6306 A
P 8 Yelp reviews (504) 565-5555 ; e% N
: -
kkkAhk Yelo (1 )
Salon Du Beau Monde © 810 saint Charles Ave N Reviews A T
- b
salonbeaumonde.com Now Orisars, LA yelp’k b 1
8 Yelp reviews (504) 568-0050 : .
. Recent - Favorable - Critical iytpwng
Lasalle Hair Salon @ 5014 Prytania st > , F 59%
Oct 28, 2009 . ¢
; New Orleans, LA : : ; § % |
Bing Local 504) 899-6306 A friend recommended this salon. | can't comment on the women's " |
r 1 Yelp review 04 haircuts except that they look nice to me. | think that Bui does a great *.‘c,‘; 2
job cutting men's hair. He has that rare skill to cut ... Full review ".9%5
1 A - i : @ See all Yelp reviews tnBerand
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) https://www.google.com/business/
R SalonBiz® receive

R Google

.Og B Pinterest [} Welcome to Mast R Home |R Capital One Onlir M Website ideas |} Google News

Google My Business

Overview Be found Connect with customers Manage easily FAQ

Get your business on Google for free

New - Google My Business connects you directly with customers, whether they're looking for you on
Search, Maps or Google+.

Get on Google

st

- | s
oepholos a = R
Dandelion Chocolate o

4.7 %k k k3 133 Google reviews

$ - Chooolate Shop

Small-batch chocolatier offering handmade candy bars & brownies,
cocoa beans & educational ciasses.

Address: 740 Vaioncia St, San Francisco, CA 94110
Phone: (415) 349-0942

Hours: Open today * 10.00 am - 900 pm ~

Menu: viewmeny.com

3

O Zaget oo,

‘“ue space with interestin~

B Twitter / Home

Signin or Get on Google
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Consistent

NAP

Name, Address, Phone Number
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English ~

Search for (e.g. taco, cheap dinner, Max’s)

paris parker

Sign Up for Yelp Login

Near (Address, Neighborhood, City, State or Zip)
New Orleans

Welcome About Me Write a Review

—

paris parker New Orleans, LA

~ Hide Filters

Sort By Neighborhoods

» Best Match [J Uptown

Highest Rated () Lower Garden District
Most Reviewed [ Audobon

[J Central Business District
... More Neighborhoods »

Yelp Ad
 American Laser Skincare

Centers

9 1. Paris Parker Aveda Salon &
Spa
Categories: Day Spas, Hair Salons

nunn[ 13 reviews

9 2. Paris Parker Aveda Salon &

Spa
Categories: Day Spas, Hair Salons
Dnnn 18 reviews

9 3. Paris Parker Studio
Categories: Hair Salons, Day Spas

SO0

10 reviews

¥ 4. Paris Parker Salon
Category: Hair Salons

(4 | 4| 4

2 reviews

Find Friends

AT&T U-verse® TV +Internet + Wireless

Categories: Laser Hair Removal, Skin Care, Weight

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL

Messaging Talk Events Member Search

sther charges apply

Shop Now »

Geographic and service
restrictions apply

=

110 10 of 15 - Results per page: | 10 +

/mo
$ for12months
with 1-yr term

Distance Features Price Category
Bird's-eye View (] Open Now (4:08 pm) 3539 (] Day Spas
» Driving (5 ml.) [T Accepts Credit Cards [ $%% () Hair Salons
Biking (2 mi.) [J By Appointment Only O $$ () Beauty & Spas
Walking (1 mi.) ] Good for Kids Os
Within 4 blocks .. More features »
Less Map » ] Redo search when map moved { i} Draw Search Area
*ans E we
Pontchartrain ’ L10J F
g 3113 BAL ¢
. ' L . ©
u Bucktown 7 : Miineburg : ?'g & t
West End Fillmore, Gentilly ]
SO Gentilly
w0 Lakeview cqu Park Terrace l
L 104 T Desire Area
i @ O o
Navarre e o
Metairi PN} v "
etairie Main Quttail
L Sl s o
Arine Dr Mid-City P St. Claude Lower
» - Ninth Ward
Jefferson : A%;e'% 7 St Clauge g,
il S 4 Ho!y""c_ross :
Leonidas - _Marlyville - " Ne Arabi
;? ) Fontainebleau \ A_Orleans"\
@5’ Central City © e
oo} 3
Bridge Ci
p % 'Wb Audubo; E
§ e (az8) 2
ns 2 Old As
wer R 5 Channel AlGIEES S
5 West Yt Gretnal
) Riverside. el o
I Terrytown Ta|| Timbers
‘%%Wesweoo Ry e Narvoy - Brechtel (a7
o S Marrero e’ o 5 § E
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English ~

Search for (e.g. taco, cheap dinner, Max’s)

paris parker

Sign Up for Yelp Login

Near (Address, Neighborhood, City, State or Zip)
New Orleans

Welcome About Me Write a Review

—

paris parker New Orleans, LA

~ Hide Filters

Sort By Neighborhoods

» Best Match [J Uptown

Highest Rated () Lower Garden District
Most Reviewed [ Audobon

[J Central Business District
... More Neighborhoods »

Yelp Ad
 American Laser Skincare

Centers

9 1. Paris Parker Aveda Salon &
Spa
Categories: Day Spas, Hair Salons

nunn[ 13 reviews

9 2. Paris Parker Aveda Salon &

Spa
Categories: Day Spas, Hair Salons
Dnnn 18 reviews

9 3. Paris Parker Studio
Categories: Hair Salons, Day Spas

SO0

10 reviews

¥ 4. Paris Parker Salon
Category: Hair Salons

(4 | 4| 4

2 reviews

Find Friends

AT&T U-verse® TV +Internet + Wireless

Categories: Laser Hair Removal, Skin Care, Weight
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Messaging Talk Events Member Search

sther charges apply

Shop Now »

Geographic and service
restrictions apply

=

110 10 of 15 - Results per page: | 10 +

/mo
$ for12months
with 1-yr term

Distance Features Price Category
Bird's-eye View (] Open Now (4:08 pm) 3539 (] Day Spas
» Driving (5 ml.) [T Accepts Credit Cards [ $%% () Hair Salons
Biking (2 mi.) [J By Appointment Only O $$ () Beauty & Spas
Walking (1 mi.) ] Good for Kids Os
Within 4 blocks .. More features »
Less Map » ] Redo search when map moved { i} Draw Search Area
*ans E we
Pontchartrain ’ L10J F
g 3113 BAL ¢
. ' L . ©
u Bucktown 7 : Miineburg : ?'g & t
West End Fillmore, Gentilly ]
SO Gentilly
w0 Lakeview cqu Park Terrace l
L 104 T Desire Area
i @ O o
Navarre e o
Metairi PN} v "
etairie Main Quttail
L Sl s o
Arine Dr Mid-City P St. Claude Lower
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GCORREGT & GONSISTENT - NAP

Search for (e.g. taco, cheap dinner, Max's)

Welcome About Me Write a Review

Act Now

4__

Paris Parker Salon

(W | W | W 2r

eviews

Category: Hair Salons [Edit]

Tulane University
Lavin-Bernick Center, 1st Fl
New Orleans, LA70118

(504) 866-4224
http:/ftulane.edu/studentaffairs/t...

4__

“y Edit Business Info

E2 Send to Friend N Bookmark

Find Friends

*# Work Here? Unlock This Business Page

0 Send to Phone

Messaging Talk

No Contracts!

FREE HD + INTERNET + PHONE

Near (Address, Neighborhood, City, State or Zip)
New Orleans, LA

Events

$2099me CEmE

when bundled

>

© Write a Review

Add Photos

$F First to Review n Kelley M.
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& Charter

Restrictions spply

Or call 1-866-300-1736
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DASHBOARD A oA tVRDAY PREPARE FOR THE DAY WITH MARKETING MATERIALS

Progressions Salon | Business visibility | | X
Spa Store

12211 Nebel St

Rockville, MD 20852 Download the Yelp for Business Owners app

Read and respond to reviews and messages, and keep tabs on your business page. Enter your number and

we'll send you a link to install the app.
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RESPONDING to REVIEWS

3_, L Ll bt 9/26/2012 - Previous review

| don't know why people rate this place five stars, this
place certainly does not deserve it.

| read... Read more

usiness Owner
9/27/2012 + Hi "Rosemary",

Thank you for your glowing review!

Let me start by saying that | do not appreciate you
calling any member of my staff a BXXXX!! or RUDE.
We make it policy to make sure we don't hire anyone
who fits that description and so far we have done a
good job at it. We take pride in our great customer
service, great haircuts, and the atmosphere we have
created for our clients. At this point, | would normally
offer an apology or a chance to correct your haircut,
but YOU are not deserving of one or the otherl

Thus far we have deserved every single review we
have gotten, including some of the not so good ones,
and we have done our best to correct all issues that
have come up. YOU are just being hateful and
unnecessarily rude! | will not dignify your review with
anything else!

Goodbye and good riddance! Read less
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How would you handle this in the salon?
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TAKE A BREATH...
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GCONSUMERS
ARE SAVVY.
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i Logged in as dana@spavelia.com | Sign Out
Sﬁ;ﬂ:ﬂ% for Business Owners

&) Your Business

spa velia LIE3LIL. Rating Details 3 View Business on Yelp
Spa Velia
401 WBSt
Ste 180 H H
S g0, CA G101 144 Reviews for Spa Velia
Activity Sort by: Time ~ | Rating | Comment
Business Information
¥ o 3/2/2013
a— » & GODO
Messaging ° My husband gave me a Spa Velia gift card for Christmas, | was jumping for joy. | set up an appointment and
when | arrived | was greated courteously. They gave some Mimosa which | loved and their snack back was
Announcements Lanny B. : 7 . > . .
Z Chula Vista, CA appropriate. Raymond did a great job on my facial. My only negative comment was when my foot was eaching
Check-in Offers » A i 3
y o after using their sleepers, other than that everything was delightful.
Deals & Gift Certificates [T
Billing
Review Badges Comment from Dana S. of Spa Velia  3/5/2013 o Edit € Remove
1 Account Information . Thank you - we hope to see you back soon!
i\ Support Center Live Blissed,
Dana Wilkerson
Principal
Spa Velia

You may message 5 more customers today.

Send Private Message * Flag this review

EJG 42 Do00n 2212013
g3 [*]

| decided tn chack this nlace aut after eaaina an add in aur neinhhorhnnd eniinon hank | didn't have hinh

‘ﬁ vi 47 5 [ | %] 10/8/2012
Qs
% | received a gift certifcate from my in-laws for $300.00 of services almost 2 years ago, and finally had the time

P.K. to go this past weekend. Fortunately, there were no issues in Spa Velia honoring the gift certificate (which was

San Diego, CA actually purchased through a third-party website). The spa is located on the first level of an office building,
across the street from the W Hotel downtown. Parking is inconvenience (as to be expected for downtown), but
luckily | was able to find non-metered street parking that day. | would suggest going there on a Sunday (or a
holiday), so you could find free street parking a little easier.

For less than $200, | got an "island inspiration" body scrub, immediately followed by a deep tissue message,
and a petite purifying facial treatment. The body scrub treatment was nothing special, but the message was
great. Charlena got rid of all the knots and tension in my neck and shoulders. I've gotten facials a few times and
am not a big fan of them, but Sarah was knowledgeable and made me feel at ease. The petite facial treatments
are good and reasonably priced options, and my skin felt amazing afterwards.

Great customer service from the beginning to end of my experience. The staff constantly offers you champagne
or momosas, and they also have cucumber-infused water, hot tea, apples, trail mix, and cookies available in

their guest lounge. The only reason I'm not giving this place 5 starts is because of the lack of parking, and the
facilities are not as updated and spacious as other spas that | have been to (such as the spa at the Hard Rock |,
Hotel). It may not be the best of the best, but for the reasonable prices and wonderful service, it's definitely one

to 3 more public comments.

You may message 5 more customers today, and your business may make

¥ Flag this review

Add Public Comment

Send Private Message
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RESPONDING to REVIEWS

MD.

New Orileans, LA
¥ Ofriends

0 7 reviews

£33 €3 £3 €3 weeots

Utterly disappointed with the level of “service" | received from Paris
Parker Canal Place last week. I've always gone to Aveda Salons
(which is why | picked PP) and have never had a bad experience. |
booked my appointment for an all over hair color online. | had to
book the last appointment of the day, as | am a working
individual....apparently that was the first mistake.

When | arrived at the salon | was greeted by an unmannerly
receptionist who told me my stylist wasn't ready and to *just wait."
| wasn't granted the opportunity to fill out the welcome sheet and
pick my two freebies. | waited about 15-20 minutes after my
appointment time before | was acknowledged by my stylist. |
showed her a picture of how | wanted my hair colored and told her
how my last stylist achieved the look. Without asking any
questions, she went to the back and started mixing colors.

While she was coloring my hair, she noted that she would probably
have to stay way past close because my hair was so long. Luckily
for her, | was getting my hair colored so instead of providing the
services | usually receive while my hair is processing (make up
touch up, hand massage, etc.) she was able to do all of her closing
side work. | think the most contradictory part of getting my hair
done here is when she actually told me that Paris Parker Canal
Place is known for its terrible customer service. Ironic right?

Once my hair was done processing, | received an ice cold hair
wash. My stylist put some product in my hair and then left me
sitting in the sink for 5 minutes while she ran around and did some
more side work. |I'm assuming she was letting the product process,
but | have no idea. | was just left to sit uncomfortably in the sink
with no explanation.

My hair color turned out fine. Not, exactly what | wanted, but how
was she supposed to know what | wanted when she didn't ask a
single question. The cherry on top was returning home and
realizing that | had hair color ALL over my face. Most salons have a
product that removes this from your face and most stylists notice it
before you leave the salon, however, | was left scrubbing my face
raw at home trying to get black hair dye off of my face.

Allin all, | paid $200 for a service that would have been more
pleasant at Great Clips. | spoke to the manager on duty who
graciously offered me a free manicure. No thanks. | will just take my
business elsewhere and make sure anyone who asks does the
same.

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL

Comment from Kathleen T. of Paris Parker Salon & Spa
Business Manager

3/23/2016 -+ We are so sorry you had this experience. Our
intention is to always care for the guest. At the end of your work
day - our team had the opportunity to nurture and de-stress you.
It seems this was an epic fail on our part. We are especially
concerned that you did not receive the complimentary AVEDA
rituals that are at the heart of our services. This is not the norm.
We have reached out to you privately if you are willing to discuss
this further. And thank you for letting us know about this. Read less

AVEDA
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RESPONDING to REVIEWS

e | o | | o | o REZETZE

Two and half stars. And mind you, this is more a review of the salon
than the stylist. The young woman who cut my hair was amiable
and capable---and she came to me highly recommended by a
regular client--- but | got the distinct impression that this place was
the "puppy mill" of haircuts if, like me, you're a middle-aged man.
"He's a 40 year old guy, how hard can it be? Put a bowl| over his
head, get out the clippers, done." To the stylist's credit, she did an
okay job, but sixty dollars---this includes tip---for twenty-five
minutes is a bit excessive. No, she didn't butcher me. | blame more
the pace and atmosphere of the salon. The stations are clustered
so close together that | had to finagle my way through sideways.
Everything is "Move, move, move, | have a five o' clock in ten
minutes!" You can't scratch your ass without knocking someone on
the underside of the jaw. All the stylists are wearing black, some
kind of Orwellian nightmare. The company's mission statement is
painted in pie-sized letters on several of the walls. | was reminded
of the 1984 Apple Macintosh commercial. Underneath the odor of
hair products there was a faint aroma of kale. The receptionist
looked like she wanted to murder my dog for no reason. Yeah. So
there you go.

Comment from Kathleen T. of Paris Parker Salon & Spa
Business Manager

12/5/2014 - | am so sorry you were not happy with your
experience at our Prytania location. And thank you for taking the
time to give your feedback. We are normally a very busy salon,
and with this being our busiest time of year - we agree it may
have felt too crowded for you. And, if you felt rushed in anyway -
that should not have happened. Our goal is to give every guest
time to breathe and relax - you should have received a stress-
relieving hand treatment, a relaxing shampoo, and been offered
some comforting tea or water. That does not seem to be what
happened with you. If you are willing, please contact the
manager at the Prytania location so we can get more details and
hopefully improve our service. The manager is Tiffany Delaune
and can be reached at tiffany.delaune@parispar...

A far as the Kale smell goes, | am not sure about that - we are an
AVEDA salon and AVEDA is known (and usually loved) for its
aroma. The ingredients are naturally derived - even the hair color.
That also explains why our AVEDA mission is posted many
places - it's important to us.

Regarding price - our men's haircut prices range from $30-$100 -
it all depends on the stylists experience and mastery level. If you
think you might want to try us again - just let us know the price
level you are comfortable with, or you can even book online -
prices are clearly indicated for each stylist. Thanks again for
giving us feedback, we'll do our best to improve what we do.
Read less
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Tips to respond.

Keep it short.
Keep it real.
Be nice.
Thank them and he gracious.
Say you’ll look into it.
Acknowledge the truth.

Say you can do hetter, and usually do.
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Take if off line.
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No Gift Gertificates
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Michelle G. | B3 10/26/2015

New Orleans, LA
% 4 friends Great salon! Staff is super friendly and | was taken for my

3 3 reviews appointment right on time. Michelle did an awesome job
with my color. | had a brassy blonde ombré from several
months ago and | wanted to bring it back to life. | asked for
Compliment a very natural looking Blonde Bayalage. She adhered to
my requests perfectly and did so in a very timely manner (|
hate sitting in the chair for hours). She gave me the perfect
shade of blonde for my skin color. The next day, someone
even asked me if my hair was naturally that color. I'm from
a small town and not used to paying big town prices for
hair color; however, | think the price was very reasonable.

Share review

2
QR
=

Send message

Follow Michelle G.

E R
.

Elizabeth did my hair cut. | was only wanting to trim about
1.5 inches from my hair and that's exactly what | got. She
freshened up my ends without taking off too much! The

price for a haircut is also very reasonable.

Was this review ...?

? Useful « Funny * Cool
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Report review

Please refer to our Content Guidelines and Terms of Service and let us
know why you think the content you've reported may violate these
guidelines.

Why do you want to report this review?

It contains false information B
It was posted by someone affiliated with the business

It was posted by a competitor or ex-employee

It contains threats, lewdness or hate speech

It doesn't describe a personal consumer experience

It violates Yelp's privacy standards

It contains promotional material

It's for the wrong business
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Why do some reviews disappear?

incredible for what you get with Quinn.

| also recently had a bit of a mix-up at the salon. | was able
to write a calm email detailing what happened, and |
received a prompt response with the service to fix the
issue compt. | wanted to add that last part because | think
that how a business handles its mistakes speaks just as
highly about that business as how it handles its successes
- we all know mistakes happen no matter what. Great
salon, | highly recommend it.

Was this review ...?

? Useful 4 « Funny * Cool

Page 1 of 3 1 2 3 -

37 other reviews that are not currently recommended -
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velps s

Missy W. Hugs D.

I\few Orlgans, LA Baton Rouge, LA
v 31 friends v O friends

£ 23 reviews £ 1 review

WHY DO REVIEWS GET FILTERED?
o # of reviews

e # of connections
¢ traffic habits
e violation of terms of service

Filtered Reviews do not get averaged into your star rating.
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Boston University Study Showed

GROUPON

Lowers Your
Star Rating




Best way to combat
Negative Reviews
IS to overwhelm them with
Positive Reviews




Prompt Positive Reviews

Demandiorce

an infurf company. Request a Demo Business Login

Product Industries Multi-Location Partners Support Q, search Demandforce

facebook.

O City.com online
g Reputation

Build, maintain, and leverage your
BRENCYORRS 2 T T T most valuable asset - a good online
thomasm, San Fran reputation.

n dentists! Explained everything
d fun! Thumbs way up!

Jnsider;

Restored my faith i
and was super sweet an
More reviews

demandforce.com (338)

alalN Naka
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PARIS PARKER?® 4900 Prytania St

New Orleans, LA 70115
salons AV EDA. spas (504) 891-8874 - www.parisparker.com

T
THANK YOU EMAILS

Paris Parker®

your opinion means a lot to us
and we'd love to hear about your "
Paris Parker® experience. y

" %
take a short survey *g

refer-a-friend »

$25 gift for you, $20 gift for them

Y
yelp%s

—‘>
Goigle

get socialwithws @O ©)

2 °
" / 0 ¥
refer a friend writa a review update preferences request appointment

force
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Yelp Advertising

m for Business Owners YourBusiness Account Settings  Support  (877) 767-8357

Paris Parker Aveda 7 Complete these steps to redeem your $51.66 in Yelp Ads Credit.
Salon & Spa

8349 Jefferson Hwy

B g0, LA 7109 Step 1 of 3: Create your Yelp Ad Campaign

P Your business qualifies for review ads. These are typically Yelp's best-performing ads. Review ads

Yelp Ads show automatically-selected snippets from positive reviews of your business.

Page Upgrades Here’s a preview of your Yelp Ad

Call to Action

Business Information 8349 Jefferson Hwy
Baton Rouge, LA 70809
Reviews (225) 927-3860
Photos
Messaging { Relaxing and professional this is the premier go to salon in Baton Rouge. The space is open and inviting and |
always feel relaxed and pampered when I'm here. They have a great selection of...
Check-in Offers
Deals & Gift Certificates 5
Here’s where your Yelp Ads will appear
Billing
Review Badges
Locations View all _
Address, City, ZIP m Search result pages Competitor pages Mobile apps
We'll show your ads above the Ads will appear on competitor Ads appear on Yelp's iPhone and
Recent Yelp search results for keywords business pages, such as: Android apps, on search result
and categories related to your : and competitor business pages.
Progressions Salon Spa Store business. - Paris Parker Aveda Salon & Spa
12211 Nebel St . Mod Salon

Rockville, MD 20852
« Brocato Hair Salon

Paris Parker Aveda Salon &

Spa
3301 Veterans Memorial Bivd

Lakeside Shopping Center
Metairie, LA 70002
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Yelp Advertising

m for Business Owners YourBusiness Account Settings =~ Support  (877) 767-9357

Paris Parker Aveda
Salon & Spa

8349 Jefferson Hwy
Baton Rouge, LA 70809

Activity

Yelp Ads

Page Upgrades

Call to Action

Business Information
Reviews

Photos

Messaging

Check-in Offers

Deals & Gift Certificates
Billing

Review Badges

Locations

Address, City, ZIP

Recent

K4 Complete these steps to redeem your $51.66 in Yelp Ads Credit.

Step 2 of 3: Set Your Monthly Budget

© Up to $250 about 90 clicks on your Yelp Ad

@© Up to $450 about 163 clicks on your Yelp Ad

© Up to $700 about 253 clicks on your Yelp Ad
© Set your own budget

Estimated cost per click is currently $2.76, based on demand from
businesses in your category and area. Cost per click may change over
time based on demand.

Business page upgrades

¥ Enhanced profile $75 per month

Businesses that set up enhanced profile upgrades have a 38%
increase in leads on average.

- Choose the order of photos on your business page.
- Remove competitor’s ads from your business page.
. Convert visitors into leads with a prominent Call to Action Button.

View all

MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL

Frequently Asked Questions

»

How does this work?

How much does a click
cost?

» How did you estimate the

v

number of clicks on my
Yelp Ad?

» How will | know if Yelp

Ads works for my
business?

~ Will | always be billed the

amount of my monthly
budget?

When will | be billed?

» Can | stop any time?

Al

AVEDA
BUSINESS COLLEGE




Yelp Advertising

m for Business Owners YourBusiness Account Settings =~ Support  (877) 767-9357

Paris Parker Aveda [ Complete these steps to redeem your $51.66 in Yelp Ads Credit.
Salon & Spa

8349 Jefferson Hwy
Baton Rougs, LA 70809 Step 2 of 3: Set Your Monthly Budget

Activity
_ © Upto $250 about 90 clicks on your Yelp Ad Frequently Asked Questions
Yelp Ads
© Up to $450 about 163 clicks on your Yelp Ad » How does this work?
Page Upgrades
» How much does a click

Call to Action cost?
© Up to $700 about 253 clicks on your Yelp Ad

Business Information . " X
© Set your own budget » How did you estimate the
" - y g number of clicks on my
Reviews Yelp Ad?

Estimated cost per click is currently $2.76, based on demand from
Photos businesses in your category and area. Cost per click may change over

time based on demand. mFiow will | know { Yelp

Ads works for my

Messagin x
aing business?

Business page upgrades

Check-in Offers
v Enhanced profile $75 per month - Willl altwafvs be bl”teﬁ the
i ifi amount of my mon
Deals & Gift Cortifioates Businesses that set up enhanced profile upgrades have a 38% bud;et? y Y

increase in leads on average.

Billing
- Choose the order of photos on your business page. » When will | be billed?
Review Badges - Remove competitor’s ads from your business page.
. Convert visitors into leads with a prominent Call to Action Button. » Can | stop any time?
Locations View all
Address, City, ZIP B
Recent
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Now...
Leverage
Your
Reviews
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PARISPARKER

SERVICES LOCATIONS SPECIAL OFFERS

ONE OF THE

BEST

SALONS IN AMERICA

-Elle Magazine

nu-'? d0.4k| Gl | 21

ABOUT

@ 877.TRU.GIFT AVE DA

AVEDA REVIEWS CONTACT BOOK ONLINE GIFTCARDS
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SERVICES  LOCATIONS  SPECIALOFFERS  ABOUT AVEDA  REVIEWS  CONTACT BOOK ONLINE GIFTCARDS

HU"E‘ G & 21

REVIEWS

New Orleans

Prytania
Canal Place
Lakeside Mall
Magazine

Baton Rouge

North Shore

PARIS PARKER PRYTANIA

4900 Prytania St. | New Orleans, LA 70115 | 504.891.8874
map this location »

96.7% of customers would refer friends and family to us. 'Request Appointment
anonymous
Great hair cut, very professional but 711 reviews i
relaxed environment. %%y 591 reviews
WO W - 63reviews
{% Oct 11,2015 - 29 days ago kiRt ys 21 reviews
- Jwh vy 9reviews
ey A 27 reviews
Sort Reviews by: Date # or Rating Page: 1234 .. 71
WWWWW' paige ab, New Orieans V Oct 10, 2015
My stylist Amanda is amazing and lovely. The Staff is always very helpful ™
and kr Very p ional.
- 29 days ago
# e e %1 victoriar, New Orleans & Oct 10,2015

Courtney is the best! | have been going to her for 7 years. She always
gives me a great cut!

- 29 days ago

lIl MARKETING & SOCIAL MEDIA WITH KATHLEEN TURPEL

Live
Review
Feed
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Birdeye: Aggregates and filters Reviews

FOSTED ON

YAHOO!
# % Wk

REVIEWED OH

Google

BAMKED QM
REVIEWED OH POSIED O
I B2 R

© O] Avvo

tripadvisor ot s
b & & & &

REVIEWED ON

VeIDs

& 8 & &

TWEETED OH

Cwitker

L8 & & ¢

POSTED ON

facebook.
* ok ok
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Bil‘deye: Filters & Monitors

about teddie TEDDIE KOSSOF CLIENT REVIEWS

teddi club
our team
client reviews Teddie Kossof Salon Spa appreciates your feedback. Good or bad, we need
to know how you feel about your experience.
online booking prees
policies leave a review
careers
print-a-gift weliness & fashion
community partners
blog JIMMY P. Oct 05, 2014
Glenview, IL il
1 8 8. 8 8 ¢

TEDDIES IS FIRST CLASS FROM START TO THE FINISH !ITeddie and Alan & my stylist Cheryl are
second to none along with the rest of the entire staff..Been going to Teddie's for 25 years and the
serv...read more

Oct 02, 2014
Go gle

| have been getting my haircut here for over 15 years. Reasonable prices and every hair stylist has
done a great job. For the last few years, my stylist has been Bianca. | highly recommend her. It's very
easy to make an appointment using their online booking system.

COLETTEL Oct 02,2014
ok 2

force

John is the absolute best when it comes to highlights, always looks great. The haircuts , well if you
don't pay top dollar for one of the top stylists then it's 50/50 as to how your hair will turn out, I've
had some very bad cuts there ( Cassandra is very good but expensive)

NYLE Oct 01,2014
L 8 4 & & ¢ dexknows

Always pleased w/ my hair stylist Betty!!
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Share online.

Paris Parker Salons and Spas
Thank you for taking the time to give Garland kudos, Caroline! We think he

is pretty special too.

"I love Garland Tullos!! He is the most amazing colorist. Besides his great
talent, he's wonderful to be with. He's truly lovely." - Caroline EE
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Share
with Your Team.

_ 3i 43
o 36 Do00n 2212013
- 4

Giovanissa D. | decided to check this place out after seeing an add in our neighborhood coupon book. | didn't

Glendale, CA have high hopes, but | was having a nasty headache and needed some relief, and the price was
decent, so | figured what the heck and went to try it out....and I'm so glad | did! This is my new
favorite place to be pampered. The rooms are clean and comfortable, and the staff are friendly
and really know their stuff. The price is also amazing. | cant wait to return back!

Was this review ...? Useful Funny Cool

X Bookmark B2 Send to a Friend @ Link to This Review

Comment from Dana S. of Spa Velia 3/6/2013 « Hide

. Fabulous, Thank you! Our talented therapists ARE the reason for our success!
We can't wait to see you back soon! Check out our Facebook Page for Fan only

specials!

Live Blissed,

Dana Wilkerson
Principal
Spa Velia
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THE INFLUENCE OF BLOGGERS

660/ SAY A PROMOTION OR BRAND
0 MENTION BY A BLOGGER INFLUENCES
OF BLOG READERS A PURCHASING DECISION

This is especially true for 18-34 year olds (81%) and moms (74%)

62% of people frequently or occasionally follow their favorite
content sites on Facebook, Twitter and other social media

AVEDA
BUSINESS COLLEGE
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Blogs: #1 Recommendation
from Search Experts
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Is Your Skin Dehydrated?

January 13th, 2014 by admin

Have the recent record low temperatures left your skin feeling dehydrated? To compensate for
the cold weather, many of us increased the heat in our home and workplace. The dry heat has
depleted any moisture that was in the air leaving our skin starving for moisture. Our
Esthetician, Ashton Newman, has some tips for rehydrating our dry skin:

Shop for a humidifier. Room air humidifiers help to improve air quality and alleviate symptoms of
dry alr, such as sinus headaches, dry skin, sneezing and coughing. During the dry winter
months, when forced air heating systems can severely dry out the air, humidifiers are an
excellent way for you to add back essential moisture into the air. Dry air is often the source of
many aliments, such as dry skin, itchy eyes, and cracked lips. Low humidity levels in your air
can also dry out the mucous lining inside your nose and throat, causing sore scratchy throats,
nose bleeds, and sinus infections. Adding a humidifier to a room can also help prevent colds
and the spread of germs during the flu season.

Drink plenty of water! Think about how much moisture that you are losing due to environmental
factors. Do your best to compensate for that moisture loss by drinking additional water. Start
out the New Year right by opting for water instead of sodas. Also, keep a bottle of water by your
desk at work, in the car, and on your bedside table at home so you will never be without.

Recommended Aveda Products for Dehydrated Skin:

While in the shower or bath, exfoliate your skin with Aveda’s Smoothing Body Polish. The
polish will exfoliate your body with a blend of finely-ground walnut shells, kelp, aloe, lavender and
herbal extracts. Polish away dead surface cells and skin-dulling debris to reveal smoother,
softer skin beneath with this naturally derived exfoliant.

Before bed, massage Aveda's mult-use Beautifying Composition into your skin and hair for
deep nourishment. The Beautifying Oil containing organic soybean oil, organic olive ol and

blog
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Go gle  dyskin
Blog

Web Images News Shopping Videos More ~ Search tools

About 159,000 results (0.52 seconds)

Dermatologist Offers Tips on Dry Winter Skin - Parkridge Medical ...
parkridgemedicalgroup.com/your.../condition_detail.dot?id... ~

Dec 28, 2013 - 28, 2013 (HealthDay News) — Dry skin is common during the winter ...
But you can prevent and treat dry skin, an expert says. ... Chattanooga,.

Dry Skin and ltching - Chattanooga Women's Specialists - Fort ...
www.chattanoogawomensspecialists.com/health-library/hw-view.php?... ~
Briefly describes the causes of dry skin. Covers home treatment options. Includes info
to help you decide when to call a doctor. Offers prevention tips.

dry skin | Beauty Blog | Studio 59 Salon and Spa | Chattanooga. TN

-H studio-59.com/blog/?tag=dry-skin ~
Nov 25, 2013 - Our Esthetician, Ashton Newman, has some tips for rehydrating our dry

skin: Shop for a humidifier. Room air humidifiers help to improve air ...

Dermatologists and Skin Treatments Chattanooga TN - Klima Health ...
local.klimadeodorant.com » TN » Chattanooga TN ~

Your Chattanooga dermatologist and skin treatment resource for skin care enthusiasts.
... or dry skin products, or have questions about dermatologists and skin ...

Best Chattanooga, TN Dermatologists | Angie's List

www.angieslist.com » Local Reviews » TN » Chattanooga ~ Angie's List ~
Read Ratings and Reviews on Chattanooga, TN Dermatologists on Angie's List so you
can ... Relieve dry skin by making these 5 changes to your daily routine ...

Chattanooga Dermatologist Doctors for Skin Tag - MedicineNet
www.medicinenet.com > ... » skin az list > skin tag index » skin tag article ~

Chattanooga Tennessee Dermatologist Doctors physician directory - Read about
causes, ... Dry skin (xeroderma) may be caused by extemal factors, like cold ...

Chattanooga TN Dermatologist Doctors - Skin Rash (Rashes) Types ...
www.medicinenet.com > ... » skin az list » rash index » rash article ~

Chattanooga Tennessee Dermatologist Doctors physician directory - Learn about rash
types ... Dry skin (xeroderma) may be caused by external factors, like cold ...
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GOLDEN GLOBE BEAUTY FAVES! ©

Jan 14, 2013 | Andrea Eaton

We just love the Red Carpet! And what a night of beauty on last night's Golden
Globes! Here's our top picks of the night! First up Julianne Hough's blonde
pompadour and dazzling gokden eyes! Get the kook by partnering Volumizing
Tonic and Phomoliient and finishing with Control Force for full on volume and
hold all night. What a super cool style! Read more»

AVEDA
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MY FIRST TIME: SALONSTYLE
UPDOS

photo by Jame
Smalex of Our
Ampersand
Photography

| BELIEVE THAT
creative

expression 5
good for the
soul, particularly
for the people
that are wred to
lve and breath
#. I'm one of
those, and this
Is my creative
space. Rased
on & farm in the
dreamy woods of
North Georga, |
now live in a
charmng ittle
neighoornood  in
Cnattanooga, TN
{via Spokane,
WA). | maried
my first love
{who s a
bearded, cigar
smoking  stud),
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Find Bloggers

Google

beauty blogs city, state

Google Search I'm Feeling Lucky
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Local Blogs

Sulu’s

STYLE « CONTESTS DY CULTURE +

Ubf‘ (/ BODY - LIFESTYLE - SAN DIEGO

'h‘.?‘.f):\ﬁ 3o become pre

FASHION-ZuLu's Fushion Blogger Mizer in San Diego!

[<]~Te]

Last weekend we were lucky enough to head to sunny San Diego to attend B 1, @ conference for
bloggers that attracts over 3,000 attendees each year. We wanted to show some appreciation and
love for our Lulu®s girls attending the conlerence and also local fashion bloggers, so we decided to
throw a party! Using the beautiful H. s rooftop bar, f , @s our venue, we partied the
day away in San Diego's historic Gaslamp stmcx “Take a look below for some highlights!

ALLING IN LOVE 5 AWE ER'S DAY DIY GIFT: HOW TO MAKE A THINKING ABOUT PLANNING A

NEW MAN IDEAS THAT LUDE MOTHER'S DAY SURVIVAL KIT EUROTRIP

JWL + ¢ GIVEAWAY!

DIKGO, CA, UNITE

Passronate about our community
“w... . and the moms who live here

e e

AVEDA
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€ Home &otifications P4 Messages oy Search Twitter Q %

Pure Aveda Salonspa
@PureAveda FOLLOWS YOU

Beauty. Fashion. Wellness.

¢ Mount Dora, Florida
& visitpure.com
(® Joined March 2009

8 87 Followers you know

TWEETS  FOLLOWING  FOLLOWERS  FAVORITES o
762 5545 5279 104 =3

Tweets Tweets & replies Photos & videos

& Pure Aveda Salonspa retweeted
Jennifer Lee @jenerales - May 9

“ 7 Haircut and new lipgloss. @PureAveda has officially made me ready for
summer!

(’T Pure Aveda Salonspa @PureAveda - May 12

“~ Blonde is having a moment this season... blonde ambition... blonde
inspiration.

#AvedaBlonde #PureAveda #Aveda

AVEDA
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Link to Twitter

‘ 1 https://www.facebook.com/twitter/

%elO0g R Welcome to Mast: @ Pinterest==Tf Home [ Website ideas 5} Capital One Onlir EF Google News N Google

[#! Kathieen Home 3 68

| Kathleen Turpel
Linked to Twitter (as KathleenTurpel)
Edit Settings - Unlink from Twitter

EE ¥ status Updates
2 ¥ Photos

1 @ Links
" @ Video
[ @ Notes
= @ Events

Remember: Only Facebook posts with a privacy setting of 'Public' will be shared on
Twitter. Learn more about your privacy controls.

e ol | cancel

Make sure you are logged in as your salon.
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Crazy sunset right now.
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NUOVO Salon Group
NUOVO A

SALONS -SPAS

ning group of AVEDA Lifestyle Salons « Sarasota, FL
ngroup.com facebook.com/NuovoSalonsSpas -
twitter.com/nuovosalongroup

o Sarasota, FL ‘' nuovosalongroup.com

20 Boards 1,370 Pins 6 Likes Unfoliow All -4 Send Profile
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inspire.STYLE: everyday hair

Unfollow
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50 Pins
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aveda - official site - shop online or
aveda - official site - shop online or find a salon

find a salon

e -
smooth infusion™ naturally straight aveda - official site - shop online or

find a salon
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find a salon

FREE ol
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SHIPPING g
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aveda - official site - shop online or
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Sun Care Hair and Body Cleanser

aveda - official site - shop online or
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aveda - official site - shop online or
find a salon

Thickening Tonic

Don’t Upload it, unless you Own It. Only Pin Photos.
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You are not
Alone.

Create a
Team.
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CHOOSE TO BE

EXTRAORDINARY

Scott J Team Page

Secret Group
Discussion Members Events Photos Files
Write Post | Add Photo / Video &1 Ask Question

Write something...

n Add information about your group.

RECENT ACTIVITY

Kathleen Turpel
May 11 at 7:29am - New Orleans, LA - Edited

Do any of you have clients that are bloggers?

We want to make sure we follow them and share their articles. If you can
comment with their name, and a link to their blog that would be awesome...
Thank you!

Like - Comment
4 Jose Victor Lopez and Margie Marcano like this. + Seen by 32

Michelle Calabrese Cara Alwill Leyba
thechampagnediet.blogspot.com

The Champagne Diet

TOOK 08
o L

v
ATNHOWN

THECHAMPAGNEDIET.BLOGSPOT.COM 1| ...

May 11 at 10:04am - Unlike - ¢* 1 - Remove Preview

Kathleen Turpel Thanks, Michelle! Wow - she's beautifull!! Anyone
=M else have a client that blogs?
May 14 at 6:25am - Edited - Like
W Scott Buchanan Jennifer covington ? Tanya ?
™ May 14 at 11:02am - Like

Write a comment...
~d
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I Search this group Q |

MEMBERS 104 members (103 new)

*+ Add People to Group

@-.7ﬂﬂ
4 = W
T a |

Invite by Email

DESCRIPTION Edit

The private group for Scott J team
members to communicate, collaborate,
congratulate & share your work.

TAGS: Edit
What is this group about?

CREATE NEW GROUPS

Groups make it easier Create Group
than ever to share

with friends, family

and teammates.

RECENT GROUP PHOTOS See All

SUGGESTED GROUPS See All
ER3 Naturally - Crunchy

Betty
11,512 members

<+ Join
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@ PBS PBS.org Video Programs TV Schedules Shop Donate

13
FRONTLINE WATCH SCHEDULE @ CONNECT | TOPICS ABOUT | SHOP

Generation Like

Feb 18, 2014

| E-MAIL THIS W Tweet | 4,831 3 Recommend (104 8+1 | 688
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